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Dr. Silke Granzow of Mann & Schroeder describes the points to observe if you want your cosmetics advertising to

avoid falling foul of the legislation covering medicines or pharmaceuticals, or possibly the biocidal products

directive, as well as what to note in the tighter attention being paid to the matter of safety evaluation.
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Sales promotion for cosmetics
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Additional information at

www.cossma.com/download

Your access codes for May:
User name: cossma5 Password: active

Down loadsDown loads

www.cossma.com



          
        

        
         

        

   
       

        


  
       

  
         


   


     

             


       
         

         
         
         
          
     

       
         

           
          

           
   

           
         

       
          

             
   

     
        

       
         

         
       
        

           
          


        
       

          
         

         
          

  

MARKETING

A

What do you need?

VITIPURETM, VELSAN® and ZENVIVOTM – a unique range of bio-

polymers for personal care to fulfill consumers desire for purity and 

effectiveness. These natural personal care ingredients originate 

from vegetal sources and contribute to consumers well-being 

and well-feeling. Moisturizing, protecting and repairing effects 

are combined with an extraordinary gentle feel for skin and hair.

Clariant International Ltd, Rothausstrasse 61, 4132 Muttenz, Switzerland

www.personalcare.clariant.com

Biotech innovations  

with a touch of nature 

What's new on the 

cosmetic ingredient market?

www.cossma.com



  
   

     
    
   

     
    

     
   

     
      

     
      
     

     
   

   
   

    
 

    
    

      
     

    
    

    


  
      
   

      
     

     
   

     
  

      
    

     
   

     

   
   

   
    
      

    
   

   
    

     
   

     
   

   
  

    
     

     


  
      

   
     

    
     

      
      

     
   

      
       
     
     
     

   
      

     
     

      
     

   
    
     

    
      
 

      
    
    
   
     
    

    
    

   

        
    
     

     
        

     


     
     

      
     
     
      
     

    
     
     

    
     

   
    

      
    
   
    

        
    

   


    
      

     
     

   
    

The article “Promotional messages – promises and evi-
dence of efficacy” by Dr. Silke Granzow, from COSSMA
3/2012 starting on page 14 as well as references can be
found on the Internet (see Internet box)
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Dr. Silke Granzow,

head of quality management and

product safety at Mann &

Schroeder, Siegelsbach, Germany
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www.cossma.com



Ingredients

Expert views –

Which actives are setting

the trend?

Legislation

Promotional messages –

What not to do!

Events 

Cosmopack 2012 –

Some very promising 

new ideas

Packaging

Airless – A booming mar-

ket with some new, future

oriented developments



  

 

Dr. Kay Schwabe of

Mani talks about 

new types of carrier 

systems for physical

skin protection

VIP of the Month

www.cossma.com


